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WHAT^S CLAIMED IS: 

1 )J^Jl' ( 1 • A computer- implemented method of makiiig offers to consmners 

2 comprising: / 

3 y receiving information identifying a plurality of consumers; 

4 receiving purchase history information for themlurality of consumers, the 

5 purchase history information comprising information relatea to purchases made by the 

6 plurality of consumers; / 

7 identifying a first consumer from the plurality of consumers based upon the 

8 purchase history information and the information identifying the plurality of consumers; 

9 generating a first offer for the first consumer, the first offer offering a first 
1 0 product for purchase by the first consumer at a first price for a first time period; 

;=i / 

1 providing the first offer to the first consumer; 

■•42 determining if the first consumer purchased the first product at the first price 

-U3 during the first time period; and / 

,14 generating a second offer for the/first consumer such that: 

ills if the first consumer purchased the first product at the first price during 

\Jl6 the first time period, the second offer offers me first product for purchase by the first 

; jj? consumer at a second price for a second tinie period, wherein the second price is greater than 

I US or equal to the first price; and / 

if the first consumer did not purchase the first product at the first price 

20 during the first time period, the second offer offers the first item at a third price for a third 

2 1 time period, wherein the third price is less than the first price. 

1 2. The method OF claim 1 wherein: 

2 receiving the information identifying the plurality of consumers comprises 

3 receiving an identifier associated with at least one consumer from the plurality of consumers; 

4 and / 

5 receiving the purchase history information for the plurality of consumers 

6 comprises receiving purchase history infomiation associated with the identifier. 

1 3. The method of claim 1 wherein identifying the first consumer fi-om the 

2 plurality of consumers based upon the purchase history information and the information 

3 identifying the plurality of consumers comprises: 
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4 receiving a plurality of conditions to be satisfied in orc^r to receive the first 

5 offer; 

6 determining a set of consumers fi-om the plurality o/ consumers who satisfy 

7 the plurality of conditions; and 
identifying the first consumer from the set of coAsumers, 



4. The method of claim 1 further compi 

providing a state machine to control generation of offers, the state machine 
comprising a plurality of states wherein each state is configured to generate an offer; and 

wherein generating the first offer for me first consumer comprises: 
entering a first state of the s|fate machine; and 
generating the first offer associated with the first state. 

5. The method of claim ^J/wherein generating the second offer for the first 
consumer comprises: 

if the first consumer purcl^ed the first product at the first price during the 
first time period: 

transitioning fi*ci4n the first state to a second state of the state machine 
which is configured to generate an o/fer offering the first product at a price greater than or 
equal to the first price; and 

generating/the offer associated with the second state. 



6. The method of claim 5 further comprising deleting states from the state 

2 machine which are configure^ to generate offers offering the first product at a price lower 

3 than the first price. 

1 7. The/method of claim 4 wherein generating the second offer for the first 

2 consumer comprises: 

3 if the firs/ consumer did not purchase the first product at the first price during 

4 the first time period: 

5 iransitioning fi-om the first state to a third state of the state machine 

6 which is configxu-ed t^ generate an offer offering the first product at a price lower than the 

7 first price; and 

8 / generating the offer associated with the third state. 
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1 8. The method of claim 7 further comprising deleting states from the state 

2 machine which are configured to generate offers offering the first product at a price equal to 

3 or higher than the first price. / 

1 9. The method of claim 1 wherein determining if the first consumer 

2 purchased the first product at the first price during the first time period comprises 

3 automatically monitoring infomiation related to purchases made by the first consumer. 

1 10. The method of claim 1 wherein providing the first offer to the first 

2 consumer comprises: / 

3 selecting a distribution channel for providing the first offer to the first 
consumer; and / 

:H5 using the distribution channel to advertise the first offer to the first consumer. 

■41 11. The method of claim 1 0 Wherein the distribution channel is selected 

= J2 from a group of distribution channels comprising web-based distribution channels, direct mail 

'^'3 distribution channels, interactive voice recogmtion systems, and dispensers. 

rJl 12. A computer-implemented method of making offers to consumers for a 

1=22 plurality of products sold by a seller, the ni|fethod comprising: 

=33 receiving information ideiyifying a plurality of consumers; 

4 receiving purchase history information for the plurality of consumers, the 

5 purchase history information comprising information related to purchases made by the 

6 plurality of consumers; / 

7 identifying a first conpumer from the plurality of consumers based upon the 

8 purchase history information and the information identifying the pliu-ality of consumers; 

9 generating a first otter offering a product from the plurality of products for 

10 purchase by the first consumer for a first time period, wherein sale of the product offered by 

1 1 the first offer provides a first profit margin for the seller; 

12 providing the fi/st offer to the first consiuner; 

13 determining ifihe first consumer purchased the product offered by the first 

14 offer during the first time p^od; 

15 if the first ccSnsumer purchased the product offered by the first offer during the 

16 first time period, generating a second offer offering a product from the plurality of products 

1 7 for purchase by the first Consumer for a second time period, wherein sale of the product 
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1 8 offered by the second offer provides a second profit margin for the seller which is greater 

19 than the first profit margin; and / 

20 if the first consumer did not purchase the product offered by the first offer 

21 during the first time period, generating a third offer offering a product from the plurality of 

22 products for purchase by the first consumer for a third time period, wherein sale of the 

23 product offered by the third offer provides a third profit margiiV for the seller which is less 

24 than the first profit margin. / 

1 13. The method of claim 1 2 wherein the third offer is generated only if the 

2 third profit margin is above a margin threshold configured py the seller. 

1 14. The method of claim 12 wherein: / 

152 receiving the information identifying the plurality of consumers comprises 

3 receiving an identifier associated with at least one consumer from the plurality of consumers; 

M4 and / 

J5 receiving the purchase history information for the plurality of consumers 

'^ 6 comprises receiving purchase history information associated with the identifier. 

ryi 15. The method of claim 12 wh|&rein identifying the first consumer from 

the plurality of consumers based upon the purchase history information and the information 

^=3 identifying the plurality of consumers comprises: 

4 receiving a plurality of conditions to be satisfied in order to receive the first 

5 offer; / 

6 determining a set of consumecs from the plurality of consumers who satisfy 

7 the plurality of conditions; and / 

8 identifying the first consump from the set of consumers. 

1 16. The method of claim 12 further comprising: 

2 providing a state machine to control generation of offers, the state machine 

3 comprising a plurality of states whereiiY each state is configured to generate an offer; and 

4 wherein generating the jiirst offer for the first consumer comprises: 

5 entering a first state of the state machine; and 

6 generating the/first offer associated with the first state. 



51 



17. The method of claim 16 wherein generatinaahe second offer 
comprises: / 

transitioning from the first state to a second state of the state machine which is 
configured to generate an offer which provides a profit margin greater than the first profit 
margin; and / 

generating the offer associated with the second state. 

1 8. The method of claim 1 7 further comprising deleting states from the 
state machine which are configured to generate offers vmich provide profit margins lower 
than the first profit margin. / 

19. The method of claim 16 wherein generating the third offer comprises: 
transitioning from the first state to a/third state of the state machine which is 

configured to generate an offer which provides a profit margin lower than the first profit 
margin; and / 

generating the offer associated yith the third state. 

20. The method of claim 
plurality of states which are configured to g 
to or higher than the first profit margin. / 

2 1 . The method of claim 1 2 wherein determining if the first consumer 
purchased the product offered by the fipt offer during the first time period comprises 
automatically monitoring informationyrelated to purchases made by the first consumer. 

22. The method of claim 12 wherein providing the first offer to the first 
consumer comprises: / 

selecting a distribution channel for providing the first offer to the first 
consumer; and / 

using the distribution channel to advertise the first offer to the first consumer. 

23. The method of claim 22 wherein the distribution chaimel is selected 
from a group of distribution channels comprising web-based distribution channels, direct mail 
distribution channels, interactive voice recognition systems, and dispensers. 



ftirther comprising deleting states from the 
^nerate offers which provide profit margins equal 
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24. A computer-implemented method jof making offers to consumers for a 
plurality of products sold by a seller, the method comprising: 

receiving information identifying a plurality of consumers; 

receiving purchase history informapon for the plurality of consumers, the 
purchase history information comprising inforn^tion related to purchases made by the 
plurality of consumers; 

identifying a first consumer from the plurality of consumers based upon the 
purchase history information and the information identifying the plurality of consumers; 

generating a first offer offering a product from the plurality of products for 
purchase by the first consumer, wherejn sale of the product offered by the first offer provides 
a first profit margin for the seller; 

receiving a first thre^old "M", wherein "M" > 1 ; 

receiving a second threshold 'TST', wherein > 1, and 'TSP' > "M"; 

(a) offering the first offer to the first consumer; 

(b) determining if the first consumer purchased the product offered by the first 
offer during the first time period; 

repeating (a) and (b) until the first consumer has purchased the product offered 
by the first offer at least "N'7imes or until the first offer has been offered to the first 
consumer "M" times; 

if the first consumer purchased the product offered by the first offer "N" times, 
generating a second offer offering a product from the plurality of products for purchase by 
the first consumer for a second time period, wherein sale of the product offered by the second 
offer provides a second pj-ofit margin for the seller which is greater than the first profit 
margin; and 

if the firs^ consumer did not purchase the product offered by the first offer at 
least ''N" times and the first offer has been offered to the first consumer "M" times, 
generating a third offer offering a product from the plurality of products for purchase by the 
first consumer for a third time period, wherein sale of the product offered by the third offer 
provides a third profit r largin for the seller which is less than the first profit margin. 



1 25. iFhe method of claim 24 wherein the third offer is generated only if the 

2 third profit margin is sfbove a margin threshold configured by the seller. 
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26. The method of claim 24 wherein: 

receiving the information identifying the plurality of consumers comprises 
receiving an identifier associated with at least onq consumer fi-om the plurality of consumers; 
and 

receiving the purchase history information for the plurality of consumers 
comprises receiving purchase history information associated with the identifier. 

27. The method of claim 24 wherein identifying the first consumer from 
the plurality of consumers based upon the purchase history information and the information 
identifying the plurality of consumers comprises: 

receiving a plurality of conditi^ons to be satisfied in order to receive the first 

offer; 

determining a set of consumers fi-om the plurality of consumers who satisfy 
the plurality of conditions; and 

identifying the first consunfter from the set of consumers. 

28. The method of claim 24 further comprising: 

providing a state machine to control generation of offers, the state machine 
comprising a plurality of states whereim each state is configured to generate an offer; and 

wherein generating the/first offer for the first consumer comprises: 
entering a first istate of the state machine; and 
generating the/first offer associated with the first state. 

29. The method <jf claim 28 wherein generating the second offer 

comprises: 

transitioning fi*om tlie first state to a second state which is configured to 
generate an offer which provides a profit margin greater than the first profit margin; and 
generating the offer associated with the second state. 



30. The methcAl 
plurality of states which are 
than the first profit margin. 



31. Themetho 



of claim 29 further comprising deleting states fi-om the 
configured to generate offers which provide profit margins lower 



i of claim 28 wherein generating the third offer comprises: 
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2 transitioning from the first state to a third state which is configured to generate 

3 an offer which provides a profit margin lower than the first profit margin; and 

4 generating the offer associated with th/ third state. 

1 32. The method of claim 31 fii™er comprising deleting states from the 

2 plurality of states which are configured to generate offers which provide profit margins equal 

3 to or higher than the first profit margin. / 

1 33. The method of claim 24 wherein determining if the first consumer 

2 purchased the product offered by the first offer during the first time period comprises 

3 automatically monitoring information remted to purchases made by the first consumer. 

3l 34. The method of daim 24 wherein providing the first offer to the first 

□2 consumer comprises: / 

^ selecting a distributic/n channel for providing the first offer to the first 

'"'M consumer; and / 

f3 using the distribution channel to advertise the first offer to the first consumer. 

71 35. The method of claim 34 wherein the distribution channel is selected 

1=2 from a group of distribution channels comprising web-based distribution channels, direct mail 

=3 distribution channels, interactive voice recognition systems, and dispensers. 

1 36. The method of claim 24 wherein the first threshold and the second 

2 threshold are received via ^graphical user interface. 

1 37. A computer-implemented method of making offers to consumers for a 

2 plurality of products soldiby a seller, the method comprising: 

3 identifying a first consumer from a plurality of consumers; 

4 providing a state machine to control generation of offers, the state machine 

5 comprising a plurality of states; 

6 generating a first offer corresponding to a first state of the state machine, the 

7 first offer offering a product from the plurality of products for purchase by the first consumer 

8 for a first time periodi 

9 proviaing the furst offer to the first consumer; 

10 deteirnining if the first consumer purchased the product offered by the first 

1 1 offer during the firs time period; 
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12 if the first consumer purchased the produ^ ofFered by the first offer during the 

1 3 first time period: 

14 transitioning fi-om the first sjt^te to a second state of the state machine 

1 5 based on first marketing criteria associated witlythe first state; and 

16 generating a second ofpsr associated with the second state, the second 

1 7 offer offering a product firom the plurality of products for purchase by the first consumer; and 

1 8 if the first consumer did lySt purchase the product offered by the first offer 

19 during the first time period: 

20 transitioning ft6m the first state to a third state of the state machine 

21 based on second marketing criteria ^sociated with the first state; and 

'22 generating^ third offer associated with the third state, the third offer 

1^3 offering a product from the pluraQity of products for purchase by the first consumer. 

38. A computer product program stored on a computer-readable medium 
for making offers to consuniers, the computer program product comprising: 

code for receiving information identifying a plurality of consumers; 
== 4 code for receiving purchase history information for the plurality of consumers, 

\i3 the purchase history infomiation comprising information related to purchases made by the 

: ^jS plurality of consumers; 

5 37 code for identifying a first consumer from the plurality of consumers based 

~S upon the purchase history information and the information identifying the plurality of 

9 consumers; 

10 code for generating a first offer for the first consumer, the first offer offering a 

1 1 first product for purohase by the first consumer at a first price for a first time period; 

12 code /for providing the first offer to the first consumer; 

13 code/ for determining if the first consumer purchased the first product at the 

14 first price during the first time period; and 

15 code for generating a second offer for the first consumer such that: 

16 / if the first consumer purchased the first product at the first price during 

1 7 the first time period, the second offer offers the first product for purchase by the first 

18 consumer at a second price for a second time period, wherein the second price is greater than 

19 or equal to the firit price; and 
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20 if the first consumer did not purcha&e the first product at the first price 

2 1 during the first time period, the second offer offers the first item at a third price for a third 

22 time period, wherein the third price is less than the first /price. 

1 39. The computer program produc/ of claim 38 further comprising: 

2 code for providing a state machine Xj control generation of offers, the state 

3 machine comprising a plurality of states wherein e4ch state is configured to generate an offer; 

4 wherein the code for generating the first offer for the first consumer 

5 comprises: / 

6 code for entering a first state of the state machine; and 

7 code for generating the first offer associated with the first state; and 
1^ wherein the code for generating the second offer for the first consumer 

comprises: / 
;R) if the first consumer purchased the first product at the first price during 

ijl the first time period: / 

'tl code for transitioning fi-om the first state to a second state of the 

= 13 state machine which is configured to aenerate an offer offering the first product at a price 

il4 greater than or equal to the first price/ and 

iHs code mr generating the offer associated with the second state; 

iB5 and / 

fz if the first consumer did not purchase the first product at the first price 

18 during the first time period: / 

19 code for transitioning fi-om the first state to a third state of the 

20 state machine which is configured to generate an offer offering the first product at a price 

21 lower than the first price; and 

22 / code for generating the offer associated with the third state. 

1 40. A computer program product stored on a computer-readable medium 

2 for making offers to consumers for a plurality of products sold by a seller, the computer 

3 program product cordprising: 

4 codeAbr receiving information identifying a plurality of consumers; 

5 code for receiving purchase history information for the plurality of consumers, 

6 the purchase histo/y information comprising information related to purchases made by the 

7 plurality of consumers; 




8 code for identifying a first consumer from the pli^^lity of consumers based 

9 upon the purchase history information and the information id/ritifying the plurality of 

10 consumers; 

1 1 code for generating a first offer offering a/Jjroduct from the plurality of 

12 products for purchase by the first consumer for a first time period, wherein sale of the product 

1 3 offered by the first offer provides a first profit margin for the seller; 

14 code for providing the first offer tor the first consumer; 

1 5 code for determining if the first /fonsumer purchased the product offered by 

16 the first offer during the first time period; 

17 if the first consumer purcha^d the product offered by the first offer during the 

18 first time period, code for generating a soJcond offer offering a product from the plurality of 
products for purchase by the first consumer for a second time period, wherein sale of the 

^ product offered by the second offer provides a second profit margin for the seller which is 

2|1 greater than the first profit margin; and 

if the first consum^ did not purchase the product offered by the first offer 

^3 during the first time period, code/for generating a third offer offering a product from the 

124 plurality of products for purchase by the first consumer for a third time period, wherein sale 

lis of the product offered by the tfiird offer provides a third profit margin for the seller which is 

^Sfe less than the first profit margin. 
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41 . Theycomputer program product of claim 40 further comprising: 
code for providing a state machine to control generation of offers, the state 
machine comprising a plurality of states wherein each state is configured to generate an offer; 
wherein ^e code for generating the first offer for the first consumer 

comprises: 

fode for entering a first state of the state machine; and 
:ode for generating the first offer associated with the first state; 
whereiA the code for generating the second offer comprises: 

code for transitioning from the first state to a second state of the state 
machine which is conjfigured to generate an offer which provides a profit margin greater than 

and 

code for generating the offer associated with the second state; and 
wherein the code for generating the third offer comprises: 



the first profit margin; 
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14 code for transitioning from the first st^e to a third state of the state 

1 5 machine which is configured to generate an offer which provides a profit margin lower than 

1 6 the first profit margin; and / 

1 7 code for generating the offer associated with the third state. 

1 42. A computer program product stored on a computer-readable storage 

2 medium for making offers to consumers for a/plurality of products sold by a seller, the 

3 computer program product comprising: / 

4 code for receiving information identifying a plurality of consumers; 

5 code for receiving purchase history information for the plurality of consumers, 

6 the purchase history information conrmrising information related to purchases made by the 
137 plurality of consumers; / 

'7? code for identifying a first consumer from the plurality of consumers based 

® upon the purchase history information and the information identifying the plurality of 

consumers; / 
H code for generating a first offer offering a product from the plurality of 

=1 2 products for purchase by the first consumer, wherein sale of the product offered, by the first 

iij offer provides a first profiymargin for the seller; 

I ft code for rofceiving a first threshold "M", wherein "M" > 1 ; 

^P5 code for ifeceiving a second threshold *TnJ", wherein ''N" > 1 , and ^^N" < "M"; 

16 (a) code/for offering the first offer to the first consumer; 

17 (b) code for determining if the first consumer purchased the product offered by 

1 8 the first offer during t(ie first time period; 

19 codeibr repeatedly invoking codes (a) and (b) until the first consumer has 

20 purchased the product offered by the first offer at least *TsP' times or until the first offer has 

2 1 been offered to the first consumer "M" times; 

22 ifythe first consimier purchased the product offered by the first offer '*N" times, 

23 code for generating a second offer offering a product from the plurality of products for 

24 purchase by the first consumer for a second time period, wherein sale of the product offered 

25 by the second offer provides a second profit margin for the seller which is greater than the 

26 first profit margin; and 

27 / if the first consumer did not purchase the product offered by the first offer at 

28 least tinjes and the first offer has been offered to the first consumer "M" times, code for 

29 generating a/third offer offering a product from the plurality of products for purchase by the 
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30 first consumer for a third time period, wherein sale of the product offered by the third offer 

3 1 provides a third profit margin for the seller which is less than4he first profit margin. 

1 43. The computer program product ofxlaim 42 fixrther comprising: 

2 code for providing a state machine to control generation of offers, the state 

3 machine comprising a plurality of states wherein each state is configured to generate an offer; 

4 wherein the code for generating me first offer for the first consumer 

5 comprises: 

6 code for entering a fii4t state of the state machine; and 

code for generating the first offer associated with the first state; 

wherein the code for ger^erating the second offer comprises: 

code for transitioning fi-om the first state to a second state which is 

:tt) configured to generate an offer whifch provides a profit margin greater than the first profit 

;R margin; and 

12 code forygenerating the offer associated with the second state; and 

wherein the cade for generating the third offer comprises: 
-14 code ibr transitioning fi-om the first state to a third state which is 

A3 configured to generate an offer which provides a profit margin lower than the first profit 

:fp margin; and 

i07 code for generating the offer associated with the third state. 

1 44. tt'he computer program product of claim 42 wherein: 

2 the code for receiving the first threshold comprises code for receiving the first 

3 threshold via a graphical user interface; and 

4 the code for receiving the second threshold comprises code for receiving the 

5 second threshold via the graphical user interface. 

1 45. A computer program product stored on a computer-readable medium 

2 for making offers to consumers for a plurality of products sold by a seller, the computer 

3 program product comprising: 

4 cod 2 for identifying a first consumer firom a plurality of consumers; 

5 codp for providing a state machine to control generation of offers, the state 

6 machine comprisii ig a plurality of states; 
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code for generating a first offer correspopding to a first state of the state 
machine, the first offer offering a product fi^om the {^mraUty of products for purchase by the 
first consumer for a first time period; 

code for providing the first ofP^ to the first consumer; 

code for determining if the ^st consumer purchased the product offered by 
the first offer during the first time periodf 

if the first consumer {^chased the product offered by the first offer during the 
first time period: 

code for ifansitioning fi-om the first state to a second state of the state 
machine based on first marki^ing criteria associated with the first state; and 

code for generating a second offer associated with the second state, the 
second offer offering a/product fi-om the pluraUty of products for purchase by the first 
consumer; and 

if tiie first consumer did not purchase the product offered by the first offer 
during the first/ime period: 

code for transitioning firom the first state to a third state of the state 
machine b^ed on second marketing criteria associated with the first state; and 

code for generating a third offer associated with the third state, the 
third of^r offering a product fi-om the pluraHty of products for purchase by the first 



consumer. 
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46. A system for making offeryto consumers comprising: 
a communication network; 

a computer system coupled to tjie communication network; and 
a distribution channel; 

is configured to: 
atjo/^identifying a pluraHty of consumers; 

i story information for the plurality of consumers, the 
nformation related to purchases made by the 
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wherein the computer 
receive info 
receive purcl: 
purchase history information compif 
pluraHty of consumers; 

identify a fiisA consurner from the plurality of consumers based upon 
the purchase history information andNjie informafion identifying the plurality of consumers; 

generate a/first offer for the first consumer, the first offer offering a 
first product for purchase by the/first consumer at a first price for a first time period; 
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14 provide the first offer to the distribution cmannel which is configured to 

1 5 advertise the first offer to the first consumer; / 

1 6 determine if the first consumer purchased the first product at the first 

1 7 price during the first time period; and / 

1 8 generate a second offer for the first consumer such that: 

19 if the first consumer inirchased the first product at the first price 

20 during the first time period, the second offer offers the first product for purchase by the first 

2 1 consumer at a second price for a second time /eriod, wherein the second price is greater than 

22 or equal to the first price; and / 

23 if the first lionsumer did not purchase the first product at the 

24 first price during the first time periodyfiie second offer offers the first item at a third price for 
'25 a third time period, wher^ the third price is less than the first price. 

R / s^tstem of claim 46 wherein the informafion identifying the 

--J2 plurality of consumers recdypd by the computer system comprises an identifier associated 
with at least one consuprfer^om the plurality of consumers, and the purchase history 

4 information for the murahty of consumers received by the computer system comprises 

\\p purchase history ifmlriiiation associated with the identifier. 

48. yThe system of claim 46 wherein in order to identify the first consumer 

1 2 from the plurality oOfcJmsumers based upon the purchase history information and the 

3 information identifying \^ plurality of consumers, the computer system is configured to: 

4 receive a plurahty of conditions to be satisfied in order to receive the first 

5 offer; / 

6 determine a set of consumers from the plurality of consumers who satisfy the 

7 plurality of conditions; and 

8 identify the first consumer from the set of consumers. 

/ 

1 /49. The system of claim 46 wherein the computer system is further 

2 configured to:^ 



3 provide a state machine to control generation of offers, the state machine 

4 comprising a plurality of states wherein each state is configured to generate an offer; and 

5 wherein in order to generate the first offer for the first consumer, the computer 

6 system is coi figured to: 

7 enter a first state of the state machine; and 

62 



8 generate the first offer associated witti the first state. 

1 50. The system of claim 49 wherein in order to generate the second offer 

2 for the first consumer, the computer system is configured to: 

3 if the first consumer purchased the firsy product at the first price during the 

4 first time period: 

5 transition from the first state/o a second state of the state machine 

6 which is configured to generate an offer offering {he first product at a price greater than or 

7 equal to the first price; and 

8 generate the offer associated with the second state. 

1 51. The system of claim SO wherein, if the first consumer purchased the 
jft first product at the first price dunnd the first time period, the computer system is further 
^ configured to delete states from the btate/hiachine which are configured to generate offers 
-4* offering the first product at a price lo^i^ than the first price. 

52. The systeni aftclaim 49 wherein in order to generate the second offer 

2 for the first consumer, the coriputey slystem is configured to: 

iiB if the first consume/ di\j i^lot purchase the first product at the first price during 

\A the first time period: 

Q transitioij/fi-om the first state to a third state of the state machine which 

~6 is configured to generate an offe\/>ffering the first product at a price lower than the first 

7 price; and 

8 genersfte the offer associated with the third state. 

1 53. The /system of claim 52 wherein, if the first consumer did not purchase 

2 the first product at the first price during the first time period, the computer system is further 

3 configured to delete states from the state machine which are configured to generate offers 

4 offering the first product at a price equal to or higher than the first price. 

1 54. /The system of claim 46 wherein in order to determine if the first 

2 consumer purchased/ the first product at the first price during the first time period, the 

3 computer system is /configured to automatically monitor information related to purchases 

4 made by the first consumer. 
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1 55. The system of claim 46 wherein in order to /provide the first offer to the 

2 distribution channel, the computer system is configured to: / 

3 select the distribution channel fi'om a group of /listribution channels 

4 comprising web-based distribution channels, direct mail diOTibution channels, interactive 

5 voice recognition systems, and dispensers; and / 

6 use the selected distribution channel to advertise the first offer to the first 

7 consumer. / 

1 56. A system for making offers to consumers for a plurality of products 

2 sold by a seller, the system comprising: / 

3 a communication network; / 

:q4 a computer system coji^led to/he communication network; and 

S a distribution channel; \ ly 

Ms wherein the computer sy^&m is configured to: 

-J7 receive inform^Uon identifying a plurality of consumers; 

'^ B receive puflchase his\pry information for the plurality of consumers, the 

1^9 purchase history information coirlprising inibrmation related to purchases made by the 

jfO plurality of consumers; \l \^ 

identify a first consumer fi-om the plurality of consumers based upon 
the purchase history information ana the information identifying the plurality of consumers; 

13 generate a firstVffer offering a product from the plurality of products 

14 for purchase by the first con/umer for a first time period, wherein sale of the product offered 

15 by the first offer provides a first profit margin for the seller; 

16 provide the first offer to the distribution channel which is configured to 

17 advertise the first offer to the first consumer; 

18 aetermine if the first consimier purchased the product offered by the 

19 first offer during the ftrst time period; 

20 /if the first consumer purchased the product offered by the first offer 

21 during the first timfe period, generate a second offer offering a product fi-om the plurality of 

22 products for purcnase by the first consumer for a second time period, wherein sale of the 

23 product offered by the second offer provides a second profit margin for the seller which is 

24 greater than th& first profit margin; and 
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if the first consumer did not purchase the product offered by the first 
offer during the first time period, generate a third offer offering a product from the plurality 
of products for purchase by the first consumer for a third time period, wherein sale of the 
product offered by the third offer provides a third profit margin for the s^ler which is less 
than the first profit margin. 

57. The system of claim 56 wherein the compute/ system is configured to 
generate the third offer only if the third profit margin is above a ij/argin threshold configured 
by the seller. 

58. The system of claim 56 wherein the information identifying the 
plurality of consumers received by the computer system comprises an identifier associated 
with at least one consumer from the plurality of consumes, and the purchase history 
information for the plurality of consumers received by tne computer system comprises 
purchase history information associated witn tlfe identifier. 

59. The system of claim 56 wWejn in order to identify the first consumer 
from the plurality of consumers based uponUhe^chase history information and the 



information identifying the plurality of c< 



isurnfersAthe 



receive a plurality of condiJioris to bass tisfled in order to receive the first 



computer system is configured to: 



offer; 



determine a set of consumers nrom the plurality of consumers who satisfy the 
plurality of conditions; and 

identify the first consunier from the set of consumers. 

60. The system of claim 56 wherein the computer system is further 

configured to: 

provide a state machine to control generation of offers, the state machine 
comprising a plurality of states wherein each state is configured to generate an offer; and 

wherein in ord^ to generate the first offer for the first consumer, the computer 
system is configured to: 

enter 4 first state of the state machine; and 
generate the first offer associated with the first state. 



1 61 . Thfe system of claim 60 wherein in order to generate the second offer 

2 for the first consumer, tne computer system is configured to: 
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3 transition from the first state to a second state of tlie state machine which is 

4 configured to generate an offer which provides a profit margin^greater than the first profit 

5 margin; and 

6 generate the offer associated with the second" state. 

1 62. The system of claim 61 whereinyin order to generate the second offer 

2 for the first consumer, the computer system is furtheyconfigured to delete states from the 

3 plurality of states which are configured to generat^ffers which provide profit margins lower 

4 than the first profit margin. 

1 63. The system of claim wherein in order to generate the third offer for 

2 the first consumer, the computer system isvconfigured to: 

transition from the first state to a third state of the state machine which is 

24 configured to generate an offer which provides a profit margin lower than the first profit 

'^S margin; and 

: j5 generate the Dffer associated with the third state. 

■ \ 64. The/sy^t^ of claim 63 wherein, in order to generate the third offer for 

\W. the first consumer, the compWer sVstem is fiirther configured to delete states from the 

\fy plurality of states which areySpnfigur^to generate offers which provide profit margins equal 

=5^ to or higher than the first pfrof^jnargin. 

1 65. The system of claim 56 wherein in order to determine if the first 

2 consumer purchased the product offered by the first offer during the first time period, the 

3 computer system is configured to automatically monitor information related to purchases 

4 made by the first consumer. 

1 66. The system of claim 56 wherein in order to provide the first offer to the 

2 distribution cl^4nnel, the computer system is configured to: 

3 / select the distribution channel from a group of distribution channels 

4 comprisingyweb-based distribution channels, direct mail distribution channels, interactive 

5 voice recognition systems, and dispensers; and 

6 / use the selected distribution channel to advertise the first offer to the first 

7 consumer. 
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67. A system for making offers to consumers for plurality of products 
sold by a seller, the system comprising: 

a communication network; 

a computer system coupled to the communicatioi^etwork; and 
a distribution channel; 

wherein the computer system is configured to:y 

receive information identifying a plurality of consumers; 

receive purchase history information for the plurality of consumers, the 
purchase history information comprising information r^ated to purchases made by the 
plurality of consumers; 

identify a first consumer froraf the plurality of consumers based upon 
the purchase history information and the information identifying the plurality of consumers; 

generate a first offer offemng a product from the plurality of products 
for purchase by the first consumer, wherein s^e of the product offered by the first offer 
provides a first profit margin for the seller; 

receive a first threshold "M", wherein "M" >1 ; 

receive a second th/eshold 'TST", wherein >1, and 'TSP' <"M"; 

(a) provide the first offer to the distribution channel which is 
configured to advertise the first offer to the first consumer; 

(b) determine jf the first consumer purchased the product offered by 
the first offer during the first time p^ 

repeat (a) and (b) until the first consumer has purchased the product 
offered by the first offer at least 'pi" times or until the first offer has been offered to the first 
consumer "M" times; 

if the ficfet consumer purchased the product offered by the first offer 
*TSf" times, generate a seconcy offer offering a product from the plurality of products for 
purchase by the first consuiyier for a second time period, wherein sale of the product offered 
by the second offer provides a second profit margin for the seller which is greater than the 
first profit margin; and 

ifAhe first consumer did not purchase the product offered by the first 
offer at least 'TM" times/and the first offer has been offered to the first consumer "M" times, 
generate a third offer offfering a product from the plurality of products for purchase by the 
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33 first consumer for a third time period, wherein sale of the product offered by the third offer 

34 provides a third profit margin for the seller which is less than the/nrst profit margin. 
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68. The system of claim 67 wherein the computer system is configured to 
generate the third offer only if the third profit margin is ab^ve a margin threshold configured 
by the seller. 

69. The system of claim 67 wherein the information identifying the 
plurality of consumers received by the computer system comprises an identifier associated 
with at least one consumer from the plurality of^nsumers, and the purchase history 
information for the plurality of consumers received by the computer system comprises 
purchase history information associated wittr the identifier. 

70. The system of claim 67 wherein in order to identify the first consumer 
fi-om the plurality of consumers based m>on the purchase history information and the 
infomiation identifying the plurality cff consumers, the computer system is configured to: 

receive a plurality of conditions to be satisfied in order to receive the first 

offer; 

determine a set q^" consumers fi*om the plurality of consumers who satisfy the 
plurality of conditions; and 

identify the fitst consumer firom the set of consumers. 

71 . Th/ system of claim 67 wherein the computer system is further 

configured to: 

provide^a state machine to control generation of offers, the state machine 
comprising a plurality of states wherein each state is configured to generate an offer; and 

wherein in order to generate the first offer for the first consumer, the computer 
system is configu^d to: 

enter a first state of the state machine; and 
generate the first offer associated with the first state. 

72. The system of claim 71 wherein in order to generate the second offer, 
the comput^ system is configured to: 

transition fi-om the first state to a second state which is configured to generate 
an offer xjfhich provides a profit margin greater than the first profit margin; and 
generate the offer associated with the second state. 
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1 73. The system of claim 72 wherein, in/rder to generate the second offer, 

2 the computer system is further configured to delete states from the plurality of states which 

3 are configured to generate offers which provide profitinargins lower than the first profit 

4 margin. / 

1 74. The system of claim 71 wtierein in order to generate the third offer, the 

2 computer system is configured to: / 

3 transition fi-om the first state to a third state which is configured to generate an 

4 offer which provides a profit margin lowe/ than the first profit margin; and 

5 generate the offer associated with the third state. 

□1 75. The system ofclaim 74 wherein, in order to generate the third offer, 

72 the computer system is ftirther coimgured to delete states from the plurality of states which 

^ are configured to generate offers/which provide profit margins equal to or higher than the 
first profit margin, / 

■ i 76. The system of claim 67 wherein in order to determine if the first 

fl consumer purchased the product offered by the first offer during the first time period, the 

^3 computer system is configured to automatically monitor information related to purchases 

^ made by the first consumer. 

- / 

1 77. / The system of claim 67 wherein in order to provide the first offer to the 

2 distribution channel, the computer system is configured to: 

3 select the distribution channel from a group of distribution channels 

4 comprising we(D-based distribution channels, direct mail distribution channels, interactive 

5 voice recognition systems, and dispensers; and 

6 / use the selected distribution channel to advertise the first offer to the first 

7 consumer./ 

1 / 78. The system of claim 67 wherein the computer system comprises a 

2 display/system which is configured to display a graphical user interface, and the computer 

3 system is configured to receive the first threshold and the second threshold via the graphical 

4 user Interface. 
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79. A system compnsing: 
a communication network; 

a plurality of point-of-sale (POS) systems coupled to the communication 



network; 



an offer-generation-system coupled to the communication network; and 
a plurality of dismbution channels; 

wherein at least pne POS system from the plurality of POS systems is 

configured to: 

transnr^t information identifying a plurality of consumers to the offer- 
generation-system; and 

trandnit purchase history information for the plurality of consumers to 
the offer-generation-system, the purchase history information comprising information related 
to purchases made by th& plurality of consumers; and 

wherein me offer-generation-system is configured to: 

identify a first consumer from the plurality of consumers based upon 
the purchase history iriliormation and the information identifying the plurality of consumers; 

'generate a first offer offering a product fi-om the plurality of products 
for purchase by the ^rst consumer, wherein sale of the product offered by the first offer 
provides a first pro^t margin for the seller; 

receive a first threshold "M", wherein "M" >1; 
receive a second threshold "N", wherein >1, and "N" <"M"; 

(a) provide the first offer to the distribution channel which is 
configured to advertise the first offer to the first consumer; 

(b) determine if the first consumer purchased the product offered by 
the first offer during the first time period; 

repeat (a) and (b) until the first consumer has purchased the product 
offered by thj^ first offer at least '"N" times or until the first offer has been offered to the first 
consumer "jyi ' times; 

if the first consumer purchased the product offered by the first offer 
*TSP' times, feenerate a second offer offering a product fi-om the plurality of products for 
purchase by the first consumer for a second time period, wherein sale of the product offered 
by the second offer provides a second profit margin for the seller which is greater than the 
first profiumargin; and 
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34 if the first consumer did not purchase the product offered by the first 

35 offer at least "N" times and the first offer has been offered tc/ the first consumer "M" times, 

36 generate a third offer offering a product firom the pluralityyof products for purchase by the 

37 first consumer for a third time period, wherein sale of the product offered by the third offer 

38 provides a third profit margin for the seller which is less than the first profit margin. 

1 80. The system of claim 79 wherein in order to identify the first consumer 

2 from the plurality of consumers based upon the purchase history information and the 

3 information identifying the plurality of consumers, the computer system is configured to: 

4 receive a plurality of conditions to be satisfied in order to receive the first 

5 offer; 

136 determine a set of consujAers from the plurality of consumers who satisfy the 

[ '^ plurality of conditions; and 

=P8 identify the first consdmier from the set of consumers. 

= Jl 81 . The systei^ of claim 79 wherein the computer system is further 

'^"2 configured to: 

1=3 execute a software code module to provide a state machine to control 

I^|4 generation of offers, the stafte machine comprising a plurality of states wherein each state is 

^3 configured to generate ari offer; and 

136 wherein/in order to generate the first offer for the first consumer, the computer 

7 system is configured 10: 

8 / enter a first state of the state machine; and 

9 / generate the first offer associated with the first state. 

1 §f2. The system of claim 81 wherein in order to generate the second offer, 

2 the computer system is configured to: 

3 / transition from the first state to a second state which is configured to generate 

4 an offer which provides a profit margin greater than the first profit margin; and 

5 / generate the offer associated with the second state. 

1 / 83. The system of claim 82 wherein, in order to generate the second offer, 

2 the computer system is further configured to delete states from the plurality of states which 

3 are configured to generate offers which provide profit margins lower than the first profit 

4 marein. 



71 



• 4 

1 84. The system of claim 81 wherein in OTder to generate the third offer, the 

2 computer system is configured to: / 

3 transition from the first state to a third state which is configured to generate an 

4 offer which provides a profit margin lower than the firet profit margin; and 

5 generate the offer associated with th^third state. 

1 85. The system of claim 84 wherein in order to generate the second offer, 

2 the computer system is fiuther configured to delate states from the plurality of states which 

3 are configured to generate offers which provider profit margins equal to or higher than the 

4 first profit margin. / 

=31 86. The system of claim 19 wherein in order to determine if the first 

•ffe consumer purchased the product offered by the first offer during the first time period, the 

:ft computer system is configured to automatically monitor information related to purchases 

-i4 made by the first consumer, / 
^ / 

^;^'l 87. The system of daim 79 wherein in order to provide the first offer to the 

1^ distribution channel, the computer system is configured to: 

i£B select the distribution charmel from a group of distribution charmels 

\^ comprising web-based distribution Channels, direct mail distribution channels, interactive 

i3 voice recognition systems, and di^ensers; and 

6 use the selected distribution channel to advertise the first offer to the first 
. 7 consumer. / 

1 88. The system of claim 79 wherein the computer system comprises a 

2 display system which is configured to display a graphical user interface, and the computer 

3 system is configiu-ed to receive the first threshold and the second threshold via the graphical 

4 user interface. / 

1 89. A system for making offers to consumers for a plurality of products 

2 sold by a seller, the system comprising: 

3 a communication network; 

4 a computer system coupled to the communication network; and 

5 a distribution channel; 

6 wherein/the computer system is configured to: 
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7 identify a first consumer fi*om a plurality of consumers; 

8 provide a state machine to control gener/tion of offers, the state 

9 machine comprising a plurality of states; 

10 generate a first offer corresponding t6 a first state of the state machine, 

1 1 the first offer offering a product fi-om the plurality of pr<^ucts for purchase by the first 

12 consumer for a first time period; 

13 provide the first offer to the fic^t consimier; 

14 determine if the first consun^er purchased the product offered by the 

15 first offer during the first time period; 

16 if the first consumer pur^ased the product offered by the first offer 

17 during the first time period: 

transition fi-pfri the first state to a second state of the state 

419 machine based on first marketing criteria^associated with the first state; and 

20 generate/a second offer associated with the second state, the 
Si second offer offering a product fronyfhe plurality of products for purchase by the first 
\W> consimier; and 

x23 if the firsty6onsiuner did not purchase the product offered by the first 

offer during the first time period: 
125 /transition from the first state to a third state of the state machine 

!^ based on second marketing/fcriteria associated with the first state; and 

21 I generate a third offer associated with the third state, the third 
28 offer offering a productyfrom the plurality of products for purchase by the first consumer. 
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